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This week’s major economic indicators for B.C. reveal
higher electricity and clothing prices in August and rising Consumer Price Index
international tourist entries in July. New automobile sales and Monthly, Seasonally Adjusted
wholesale trade also increased in July, while manufacturing

sales edged down. INDEX (2002 = 100)

Consumer prices in B.C. were higher in August than 115
July but are down from a year ago. The year-over-year 114 Briish Columbia... Metro Vancouver /VA\
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other energy prices at this time last year. The month-over- 112 o v a
month increase was largely due to higher electricity and 11 A
clothing prices in August. 110 /q:‘;‘.-:;,-r-
The all-items Consumer Price Index (CPI) for B.C., 109 u
seasonally adjusted, increased 0.3% from July and was 1.1% 1087
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from Statistics Canada. Metro Vancouver’s consumer price
inflation was similar to that of the province overall.
Neither inflation nor deflation is of particular concern

Source: Statistics Canada and C1CU seasonal adjustment.

this year. The latest recession has weakened domestic

demand and production, and yet monetary policy can International Tourist Entries

readily become less expansive if price inflation accelerates. British Columbia, Seasonally Adjusted, Monthly
Central 1 Credit Union forecasts that B.C.’s CPI inflation
rate will slow down to average just 0.4% this year, compared Thousands
with 2.1% last year. That will be the slowest rate of CPI 45°J
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inflation since a 0.3% rise in 1998.
International tourist entries to B.C. increased
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in July, the third month-over-month gain in the last four
months. The gain was broad-based with more visitors from s
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the United States and from other foreign countries. Recent = —_

100

past several years. ol

Total entries climbed 2.0% month-over-month, seasonally Jul 06 Jul 07 Jul 08 Jul 09
adjusted, according to the latest estimates from Statistics
Canada. U.S. visitors rose 2.0%, while visitors from other

us.
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gains are a welcome relief from the downward trend of the

Source: Statistics Canada and Central 1 CU seasonal adjustment.

countries increased 2.6%. In the seven months of 2009,
total entries declined by 187,500 people (7.1%) compared
to the same period a year ago. Year-to-July visitors from the
U.S. were down 79,900 (4.5%) year-over-year, while visitors
from other countries have dropped 107,600 (12.3%).

The global economic recovery will lift business travel in the
coming months and years, but discretionary travel spending
is likely to remain weak for some time.
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