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• Education (0.7 per cent decline or 3,600 net jobs 
loss)

• Professional services (three per cent growth or 
19,000 net new jobs)

Exports roared back in October

Seasonally-adjusted exports in Ontario came back 
strongly in October following September’s decline. 
October’s exports increased by 6.7 per cent over 
September’s to $17.5 billion. Imports also increased 
signifi cantly in October by 2.7 per cent to $30.2 billion.

The recovery in export volumes in October was broad-
based with only two sectors posting lower volumes 
month-over-month: 

• Energy products (10.4 per cent decline to $193.4 
million)

• Aircraft and other transportation equipment and 
parts (0.7 per cent decline to $296.2 million)

Unemployment rate unchanged at 5.6 per 
cent in November

November’s employment numbers were a marked 
improvement from October’s. Employment increased 
in November by 0.3 per cent month-over-month (all 
fi gures seasonally-adjusted) or 20,200 net new jobs. 
This growth in net jobs was due to a greater number of 
full-time jobs created (0.5 per cent growth month-over-
month or 29,000 net new jobs) to offset the decline in 
part-time jobs (0.7 per cent decline month-over-month 
or 8,900 net jobs). With employment and the labour 
force growing at nearly the same rate this month 
(labour force increased by 0.3 per cent month-over-
month or 19,600 job searchers) the unemployment 
rate remained unchanged at 5.6 per cent in November.

Like the previous month, net job gains in November 
came from the services sector. Hiring in this sector 
increased 0.4 per cent or 21,400 net new jobs. This 
more than offset the 0.1 per cent decline or 1,200 net 
job losses in the goods-producing sector.

The following major sectors posted net job gains or 
losses in the month:

• Construction (0.8 per cent growth or 4,400 net 
new jobs)

• Manufacturing (0.8 per cent decline or 6,000 net 
jobs loss)

• Wholesale and retail trade (0.3 per cent growth 
or 2,900 net new jobs)

• Finance, insurance and real estate (1.5 per cent 
decline or 8,500 net jobs loss)

• Health and social services (0.8 per cent growth 
or 7,000 net new jobs)

Highlights
• Service sector produced 21,400 net new jobs 

in November

• Exports increased by 6.7 per cent in October

• Toronto existing home sales declined by 2.9 
per cent in November
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Together these two sectors made up only about three 
per cent of Ontario’s export volumes in October—not 
enough to offset the gains made in all other sectors. 
Among signifi cant sectors the following posted gains:

• Metal and non-metallic mineral products (2.9 per 
cent growth to $2.9 billion)

• Motor vehicle and parts (12.7 per cent growth to 
$6.2 billion)

• Consumer goods (2.5 per cent growth to $2.5 
billion)

• Industrial machinery, equipment and parts (4.9 
per cent growth to $1.5 billion)

A strong surge in exports to the U.S., particularly, 
exports of motor vehicles and parts and consumer 
goods helped lift Ontario’s total exports signifi cantly in 
October. Exports to the U.S. account for close to 80 
per cent of Ontario’s exports.

Year-to-date, exports are tracking 1.6 per cent above 
last year’s pace and imports are tracking 2.3 per cent 
above last year’s pace. Ontario still imports more than 
it exports on a net basis though the strong exports 
posted in October closed the gap slightly.

Crude oil prices fell 15.4 per cent in October, which 
was the largest month-over-month drop since Febru-
ary 2016. Consumers felt confi dent purchasing cars 
and this helped draw down Canadian inventories to re-
place the autos that were lost following the hurricanes 
in the Carolinas this year. Also, less slack in the U.S. 
economy—for example unemployed workers is 6.9 
per cent lower than the same period last year—has 
allowed people to spend money on consumer goods 
thus helping Canadian exports.

Toronto’s existing homes market 
moderated in November

Overall activity in Toronto’s existing homes market 
moderated in November over October. Sales declined 
by 2.9 per cent (all fi gures in this section are season-
ally-adjusted) to 7,009 units while new listings declined 
by 2.8 per cent to 13,624 units. A greater decline in 
new listings relative to the decline in sales kept the 
sales-to-new-listings ratio (SNLR) nearly unchanged in 
November. The SNLR inched down from 51.5 per cent 
in October to 51.4 per cent in November therefore, the 
market remains fi rmly balanced. The average days to 
sell a home remained unchanged at 24 in November 
over October. This is four days longer than the monthly 
average since January 2017. As a result, some sellers 

preferred to take their unit off the market until brisker 
sales activity restarts. This contributed to a slight drop 
in active listings of 0.4 per cent to 17,053 units. The 
average price of an existing home fell 1.2 per cent in 
November to $802,767, as an overall decline in activity 
in the market put downward pressure on price.

Benchmark home prices—a measure of quality-ad-
justed prices—increased by 0.4 per cent in November 
over October. The increase sits below the 0.5 per cent 
long-term month-over-month average rate of growth 
since January 2000. By home type, single-detached 
homes and apartment prices increased by 0.3 per cent 
and townhome/row prices increased by 0.4 per cent. 
Price growth for all home types was signifi cantly lower 
than their long-term average of 0.5 per cent respec-
tively. Benchmark price growth moderated across all 
home types in November compared to October.

Year-to-date, sales are 15.3 per cent off last year’s 
pace while the average price is 3.7 per cent down from 
last year. New listings are also down 9.9 per cent. 

Toronto’s housing market has been recovering since 
the second half of the year. This month’s abnormal 
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market activity decline—beyond what is normal for the 
upcoming holiday season—is a signal that the pool 
of buyers has dwindled. Potential home buyers who 
are unable to place a down payment remain on the 
sidelines saving.
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