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faced with greater obstacles in accelerating business 
performance as high production costs and unfavorable 
economic conditions may linger in the foreseeable 
future.

Figures for international travel to Ontario 
continued to rest below pre-pandemic 
levels      
Eloho Ennah, Economic Analyst

November’s seasonally-adjusted value of 827,024 
non-resident travelers entering Canada through 
Ontario remained nearly on par with the October’s 
value, with only a slight drop of 0.1 per cent, in contrast 
with the 5.7 per cent month-over-month rise recorded 
in October.   So far, October and November brought 
the highest number of travelers in 2022, as the num-
bers increased over the year. The highest number of 
international travelers arriving in the province since 
the beginning of the pandemic was noted in October, 
following the removal of all Covid-19 restrictions 
pertaining to arrivals by land air or sea on the fi rst day 
of the month.

Overnight tourists led the infl ux of visitors, making up 
64 per cent of total non-resident travelers arriving in 
Ontario during the month while same-day excursion-
ists accounted for the lesser percentage of the total 
value at 36 per cent. Overnight tourists mostly con-
sisted of American residents, most of whom entered 
the province via automobile. The province welcomed 
new overnight tourists in large increments  from the 
start of the year. Although, overnight visits began to 
decline after July 2022 and into the colder fall and 
winter months. 

SME long-term business outlook slips in 
Ontario           
Eloho Ennah, Economic Analyst

The Ontario results from the January small and me-
dium enterprises (SME) Business Barometer survey 
were released this week by the Canadian Federation 
of Independent Business and showed diminishing 
long-term confi dence in stronger business perfor-
mance while short-term confi dence edged up. Small 
Business long-run expectations were lower moving 
into the new year, as the long-term index fell to 51.1 
points, a drop from December’s 53.9 points, although 
still above the index’s neutral benchmark of 50 points 
which suggests slight optimism over the longer term. 
Conversely, January’s short-term index for Ontario 
rose to 48.3 points after dropping to 41.2 in December, 
indicating some renewed hope from Ontario’s small 
business owners. 

The majority of Ontario SMEs stated no additional 
plans to adjust full-time staff  and average capacity 
utilization dropped to 76 per cent. Only 38 per cent of 
SMEs considered themselves to be in good state of 
business health, a slight increase from the previous 
month.

Ontario small business owners  sited shortages 
in skilled and unskilled labor, insuffi  cient domestic 
demand as well as several other factors as reasons 
for their inability to boost sales and production. As 
infl ation persisted, fuel/energy, wage, tax and regula-
tory costs were among the major expenses limiting 
business performance. These factors, plus the 
probable deterioration of economic conditions in the 
coming months, may be to blame for the decline in 
long-term business expectations since recession fears 
and a combination of high infl ation and interest rates 
may be fueling the uncertainty. Ontario SMEs may be 
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Short-term business outlook edged up while long-
term confidence fell
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The number of non-resident travelers arriving in 
Ontario in November 2022 was up 116.5 per cent com-
pared to values of November 2021. 2022’s penultimate 
month value for tourists was still only 62.7 per cent 
of the numbers recorded in the same month of 2019 
as Ontario tourism remains lower than pre-pandemic 
levels. 

Service sectors see marginal increase, fl at 
for goods-producing sectors       
Alan Chow, Business Economist

Ontario non-farm payrolls counts were essentially 
fl at again for the month of November. They were up 
about 1,695 positions or 0.02 per cent to remain at 
6.85 million positions. Goods-producing industries 
saw a marginal uptick of 269 positions while service-
producing industries saw an increase of 5,500 posi-
tions or 0.10 per cent. The balance decline was from 
positions in unclassifi ed businesses. Job vacancies 
also dropped in November to 4.4 per cent in from 4.9 
per cent in October, the lowest rate seen since May 
2021.

Growth was reported in 11 of the 14 industries classi-
fi ed within the service-producing industries. Largest 
increases were seen in the public sector (up 1.0 
per cent or 4,504 positions), fi nance and insurance 
sector (up 0.59 per cent or 2,240 positions), and the 
administrative and support, waste management and 
remediation services sector (down 0.69 per cent or 
2,619 positions).  On the other hand, the trade sector 
reported a decrease of 0.92 per cent or 10,074 posi-
tions while educational services reported a decline of 
0.42 per cent or 2,254 more positions.

Within the goods-producing sectors, manufacturing 
was essentially fl at (down 0.07 per cent or 474 posi-
tions) but those losses were off set by an increase in 
the number of positions in construction (up 0.12 per 
cent or 488 positions) and mining, quarrying, and oil 
and gas (up 1.21 per cent or 364 positions).

Average weekly payrolls ended up slightly in Novem-
ber, 0.08 per cent to $1,203.65. This represents a 
year-over-year increase of 3.74 per cent.

Flat growth in payroll numbers is expected to continue 
in the coming months as the rate increases that 
occurred over the past year begin to slow demand for 
goods and services. We will likely see these numbers 
decrease in the future as the slowdown begins to hit 
investment and expansion within businesses this year.

For more information, contact economics@central1.
com.

Ontario non-farm payrolls little changed again 
for November

Source: Statistics Canada, Central 1 latest: Nov-22
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Overnight tourists account for 64 per cent of total 
non-resident visits in Ontario
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Figures for international travel to Ontario continued 
to rest below pre-pandemic levels

0

200,000

400,000

600,000

800,000

1,000,000

1,200,000

1,400,000

1,600,000

US residents Other Countries

Source: Statistics Canada, Central 1 latest: November 2022

Non- resident traveler entries through Ontario, seasonally - adjusted


